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Abstract-The increasing consciousness about 

health hazards and conservation of the 

environment is one of the main thing that this 

article discusses. Good, people look into nowadays 

and that is the motivation that lead into writing 

this paper. The demand for organic food products 

are increasing day by day on a very large scale as 

people are getting more conscious about health 

and the environment. India is a growing market 

inthes case of organic foods and the demand for 

organic products are rapidly increasing. Organic 

farming is one of the most important and trending 

segments in farming in India during this time. In 

this article we had considered certain variables 

like health, safety, price etc. these variables 

discussed deeply in this paper. This article 

discusses price as a main variable as it is the one 

main thing that determines the purchase of 

organic food products. This paper also discusses 

the need for the aspect of environmental safety 

and friendliness in this paper. This study aims at 

understanding the perception of different 

customers about organic products. 

Keywords- Customerperception, Organic food 
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INTRODUCTION 

The study has been conducted with the main aim to 

understand the perception of customer against 

organic food products. Achieving sustainability for 

the global food system has been identified as the 
major challenge for this century.There is a good 

amount of research emerging across various areas of 

organic foods dedicated to finding the most effective 

ways to reform the food system. One of the main 

alternatives proposed is the production of food 

products using organic methods. Most of the 

consumers are expressing their concerns about health 

and the impact on environment by seeking out 

organically produced food. People nowadays are 

more concerned about health of their family 

members, quality of the food products that they are 
buying and are not willing to take a risk buying 

conventional and inorganic food products. Studies in 

this areas are progressing on a rapid pace and people 

are getting more into buying organic food products. 

This study aims at understanding the perception of 

different customers for organic food products, 

organic food products are getting more popular 

nowadays due to the increasing concern of health and 

environmental concerns. This study has helped a lot 

to understand about the way that different customers 

perceive organic food products. 

 
This study has helped to understand the major 

drawbacks that organic food products are facing, it 

was understood from this study that price was one of 

the main thing that make people wander away from 

organic food products. Organic food products cost 

nearly three times that of inorganic food products and 

because of this people from the middle and lower 

segment in the society are not able to afford them. 

Awareness among the same middle and lower 

segment of the society in the case of the use of 

organic products are also comparatively low when 
compared to that of the upper segment of the society. 

 

This study found out that lack of awareness was one 

of the main reasons why people are not buying 

organic products and price was the other major thing. 

This paper explains the main drawbacks that are 

faced by organic food products industry. People are 

concerned about the originality of the products and it 

is one another main reason for the lag in purchase of 

organic food products. This study mainly helped to 

understand the main reasons why people were buying 

organic food products, health, quality, safety, 
nutritional value, and environmental consciousness 

were those main reasons why people were more into 

buying these organic food products. This paper has 

made me to understand the changes that has to be 

made in order increase the buying and consumption 

of organic food products. Lack of availability was 

one reason why many people couldn’t buy organic 

products. This article has helped to understand how 

customers perceive organic food products and the 

main reasons for buying organic products and also 

the main reasons why they don’t buy. 
 

 

 

 

International Journal of Pure and Applied Mathematics
Volume 118 No. 18 2018, 4753-4757
ISSN: 1311-8080 (printed version); ISSN: 1314-3395 (on-line version)
url: http://www.ijpam.eu
Special Issue ijpam.eu

4753



 

 

 

 

LITERATURE REVIEW 

 
As shown in figure1 

Researchers have explained about organic food 

products in a similar manner in almost all the articles. 

Personal determinants of organic food consumption a 

review-(Joris,Wim,Koen andGuido, 

2009).Australians organic food beliefs, demographics 

and values. (Emma&Anthony  2005)Consumer 

motivations in the purchase of organic food- A means 

end approach(Raffaele,Simona,2002).Consumer 

purchase intentions for organic personal care 

products (Hee and J Y Chung, 2011).Putting their 

money where their mouths are, consumers’ 

willingness to pay for multi-ingredient, processed 

organic food products(Marvin,Neal,Timothy,Jeremy, 

2007).Adolescents’ attitudes towards organic food: a 

survey of 15- to 16-year old school children(D J 

Stobbelaar, GerdaJosine,Inge,Laure, 2007).Decision 

making process of community organic food 

consumers:-An exploratory study(Leila&Mehdi , 

2008)Organic food contain higher levels of certain 

nutrients, lower levels of pesticides and many 

provide health benefits to consumers (Walter J 

Crinnion, 2010).Nutritional quality of organic foods a 

systematic review.(Dangour, Dodhia,Hayter, Allen, 

Lock). The European consumers understanding and 

perception of the organic food regime, (Aarset, 

Beckmann · Enrique,Beveridge, Trond,et al, 2004). 

Determinants of regular and occasional intentions to 

buy organic food, (Giovanni,Alessandro,Gianluigi, et 

al, 2012).The role of health consciousness, food 

safety concern and ethical identity on attitudes and 

intentions towards organic food, (Nina Michaelidou · 

Louise M Hassan,2008). Consumer willingness to 

pay for organic food 

(Athanasios&George, 2005) Organic foodsCarl 

K.Winter and Sarah F.Davis, Organic purchasing 

motivations and attitudes: are they ethical. (Morven,, 

2002). Quality of plant products from organic 

agriculture, (Rembialkowska).Organic food 

consumer’s tradeoffs between local or imported, 

conventional organic products a qualitative 

study,Lucie,Paul,Tuerxunbieke,Purchasing organic 

food in US food systems. (Benjaminand& Anne) 
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Figure 1- Theoretical Model 

 
HOW EACH VARIABLE IS LINKED TO 

CUSTOMER PERCEPTION 

 

HEALTH- This variable is the most important 

variable considered in this study as this tells us the 

main reason for the purchase of organic food 

products. This variable has a direct link to customer 

perception as organic food products are considered to 

be free from all harmful products, this variable has a 

perspective  in customers mind that Health is directly 

related to the food we consume. 
QUALITY-It is another important variable 

considered because the quality of the products that 

we eat determines the health of the people who 

consume it. It is directly linked to customer 
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perception as good quality food products are 

considered to be good for the ones consuming it. 

SAFETY-This another main reason why people are 

more into buying organic food products, people are 

considered about the safety of their family and loved 

ones and so the ones who are buying organic 
products are not willing to take the risk of consuming 

conventional food products that are not safe. This 

variable that is Safety has a direct link to customer 

perception as customers perceive organic food 

products as safe. 

NUTRITION-This variable is considered only 

because of the perception of customers that 

organically produced food products are having more 

nutritional value than conventional food products. 

TASTE-This variable is also considered because of 

the perception of customers that organically produced 

food products are tastier as they have been produce 
under the watchful eye of the farmers using organic 

farming techniques and organic manure. 

ENVIRONMENTAL CONCIOUSNESS- This 

variable is perceived to be one of the major aspect by 

many customers like environmentalists and other 

people who are concerned about the environment, 

this is because the production techniques as well as 

the manure used is natural and are environment 

friendly and they also do not harm the environment 

as well as all the living things. 

PRICE-This variable is considered as it is one of the 
main reason why many people who are willing to buy 

organic food products are not able to buy them as 

these organic food products are priced nearly two or 

three times the price of conventional food products. 

Customers perceive organic food products as costly 

and it is the truth as well but people don’t understand 

or are not in a situation to understand the harmful 

effects of consuming conventional food products. 

The perception of the customers in this case is also 

right but their lack of understanding as well as the 

shortage of funds are the reason.  

 
CONCLUSION 

 

This study has helped us to know the perception of 

customers towards organic products, it also helped us 

to understand the main reason why people were into 

buying organic food products and the article also 

helps to understand the main reasons why people are 

not buying organic food products. This study taught 

us that if we are able to improve the distribution 

system for organic food products we will able to 

reach more customers which will increase the 
consumption of organics products. This study also 

helps to understand that more and more people 

should get into organic farming so that the farmers 

will be able to get a fair remuneration for the 

hardships that they go through while producing 

organic food products and also it will help to get the 

products to more people who are willing to buy 

organic food products. This study also tells us that if 

more people comes into organic farming it will be 

good for the environment and also it will reduce one 
main problem which is currently faced by the people 

that is price, when more products comes into the 

market the price of the products will be reduced and 

this will give more access to people of all the 

segments in the society. This article also tells us that 

when more people enter into organic farming the 

destruction of soil and land with the use of fertilizers 

and pesticides will reduce and this will help the 

environment to sustain its nutrients as well as the 

fertility of the land. 
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