
   

  

ANALYSIS OF EFFECTIVENESS OF SOCIAL ENTREPRENEURSHIP ON SOCIETY 
 

Panathula Swathi  Dr.J.Venugopal  Shivaji  Dr.Bhavannarayana K 
Prof  & HoD-MBA, Visvesvaraya College of Engineering & Technology, Hyd 

Prof. of Marketing, MRECW, Maisammaguda, Qutubullahpur Mdl, Medcha Dist T.S 
 
 
 

Abstract: The present research paper has focused on the 
entrepreneurs’ contribution on society in terms of the 
social development. The process of positive social 
change in the society brought in through social 
entrepreneurship (SE) will influence, benefit and 
enlighten many other fields. The primary data analysis 
has revealed that the SE contributes very significantly 
for the overall development. It is observed that the 
corporate with their strong commitment towards social 
responsibility are in very advantageous position when 
compared to those who are involved in SE ventures. This 
may be because of lack of resources, experience etc. The 
policy makers should recognize the contribution of 
social entrepreneurs by providing certain incentives, 
resources. The final result is that the SE contributes 
positively for the development of society.   
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Introduction 
 

The present research paper has focused on the 
entrepreneurs’ contribution on society in terms of the 
social development. The concept of SE has changed over 
time. From corporate philanthropy to non-profit and now 
to self-sustainability, SE has evolved and will keep 
evolving with time and needs of the world. This paper 
tries to understand the role and need of successful social 
entrepreneurs in building a sustainable society.  
Entrepreneurship is a process of identification of the 
opportunity, converting the opportunity into marketable 
products or services using creative and innovative means 
and through the process, it creates value and wealth to 
the society. Entrepreneurs are individuals who undertake 
entrepreneurial process. A social entrepreneur is an 
individual who works with an initiative to develop 
pioneering ideas and solutions for the existing social 
problems and issues faced by the society. They try to 
resolve these problems by changing the system of 
working and mind set of people, by spreading awareness 
about how to tackle these problems and issues; and 
developing SE resources to empower the community.  
SE is the activity of establishing new business ventures 
to achieve social change.  The business utilises creativity 

and innovation to bring social, financial, service, 
educational or other community benefits. Social 
enterprises are not charities or welfare agencies.  They 
are private businesses established by entrepreneurs with 
an emphasis on human values rather than just profit.  SE 
takes many forms, but at it’s core is characterized by a 
leaders’ sense of social consciousness and a desire to 
make a positive impact on society. The business 
entrepreneurs focus more on the profit and wealth side. 
Their main goal is to satisfy customer needs, provide 
growth for shareholders, expand the influence of their 
business, and to expose their business to as many people 
as they can. The main priority for this type of 
entrepreneur is to gain profit. The social entrepreneur‘s 
main focus is the social and/or environmental well-
being. When they see a problem in the community, 
environment, or ways of the people, they take actions 
toward helping solve that problem. The main goal for the 
social entrepreneur is not wealth or money. Rather, they 
prioritize more on serving the needs and wants of the 
community in a more resourceful way. 
 
Sometimes, they will engage in their projects with little 
funds and resources, while still making an impact on 
society. A social entrepreneur identifies and solves 
social problems on a large scale. Just as business 
entrepreneurs create and transform whole industries, 
social entrepreneurs act as the change agents for society, 
seizing opportunities others miss in order to improve 
systems, invent and disseminate new approaches and 
advance sustainable solutions that create social value. 
Unlike traditional business entrepreneurs, social 
entrepreneurs primarily seek to generate "social value" 
rather than profits. SE as the concept was coined long 
ago but has been in the corporate parlance in just the 
recent past. This revolution is the growth of Social 
Entrepreneurship-the form of entrepreneurship where 
profits are not the end result, but just the means to 
achieve the end result of social enhancement and further 
empowerment. SE is a new form of entrepreneurship that 
exhibits characteristics of nonprofits, governments and 
businesses. It applies traditional (private-sector) 
entrepreneurship's focus on innovation, risk taking and 
large-scale transformation to social problem solving. The 
SE process begins with a perceived social opportunity is 
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translated into an enterprise concept; resources are then 
ascertained and acquired to execute the enterprise's 
goals. Social entrepreneurs sometimes are referred to as 
"public entrepreneurs," "civic entrepreneurs," or "social 
innovators". They are change agents; they create large 
scale change using pattern-breaking ideas, they address 
the root causes of social problems, and they possess the 
ambition to create systemic change by introducing a new 
idea and persuading others to adopt it. These types of 
transformative changes can be national or global. They 
can also be highly localized in their impact. Social 
entrepreneurs who create transformative changes 
combine innovative practices, ad deep knowledge of 
their social issue area and research to achieve their goals. 
More than increasing national income by creating new 
jobs, entrepreneurship acts as a positive force in 
economic growth by serving as the bridge between 
innovation and market place. Although government 
gives great support to basic and applied research, it has 
to have great success in translating the technological 
innovations to products or services. Although 
entrepreneurship offers a promise to manage of those 
research capabilities and business skills that one expects 
from a large corporation, the results have not been 
spectacular. This leaves the entrepreneur, who frequently 
lacks both technical and business skills, to serve as the 
major link in the process of innovation, development, 
and economic growth and revitalization. 
 
The study of entrepreneurship and education of potential 
entrepreneurs are essential parts of any attempt to 
strengthen this link so essential to a country’s economic 
well-being. 
 
Scope: The Indian social entrepreneurs selected for 
study are based on the conditions that they have started 
their career either as low level employees of some 
organizations or started their venture with their own 
meager investments. They are their own masters, in the 
sense that they did not have back up from their family 
members either in the form of financial support or 
inheritance of family wealth. They started their own 
enterprise with a humble beginning, and slowly and 
steadily picked up their business purely due to their 
entrepreneurship qualities. They faced hardships in 
course of their growth, but never gave up. The ingenuity 
and the spirit of entrepreneurship always kept up their 
hopes and confidence and eventually proved to be 
successful entrepreneurs. This study includes only those 
social enterprises who explicitly express social impact as 
their primary motive and profit-making as their 
secondary motive in their mission statement. Their target 
markets mostly are people at the bottom of the pyramid, 

but not necessarily always so. They may employ them to 
create products and services to the people in the rest of 
the pyramid. They also are explicitly designed to serve a 
social purpose while making a profit. These are social 
enterprises, legally incorporated as for-profit entities, 
with one or more owners who have a formal right to 
control the firm and who are entitled to its residual 
earnings and net assets. These social entrepreneurs are 
compared with commercial entrepreneurs whose primary 
motive is financial gains. These ventures or for-profit 
firms include proprietorships, partnerships, corporations, 
limited liability companies, and cooperatives. The study 
does not include entities that are registered as Trust, 
societies, or section 25 companies.  This is also an India 
specific study though a few of the ventures had 
headquarters outside India, all of them had operations 
within India. The concepts and constructs used in this 
study may or may not relevant to enterprises set up in 
other countries. This study also does compare national 
and international entrepreneurial ventures. 
 
Objectives: The basic objective of the study is to 
examine the significant role played by the 
entrepreneurship ventures on social development.  More 
specifically,  
 

1. To study the perceptions of the respondents 
related to SE on development. 

2. To study the role of corporate organizations 
towards social responsibility 

3. To provide suggestions for social development. 
 

Methodology: The primary data analysis has been 
carried out to elicit the response pattern. The structured 
questionnaire was administered on the selected 
respondents at various locations in Telangana State. The 
techniques adopted for the stated purpose are, schedules 
interviews, and also observation at various locations 
where the social entrepreneurs have implemented. The 
respondents identified for the purpose of the study are 
from literacy, intellectual community those who are 
capable to contribute honestly by providing the genuine 
answers. The number of respondents’ is 150 selected for 
the purpose of the study. : The simple percentage 
statistical technique has been applied. The raw data 
collected was edited, tabulated and computed and 
inferences drawn. 
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Table No.1 Questionnaire 
 

Sl No, ITEMS Per cent (%) 

01. 
There is need to develop Social 
Entrepreneurs.  

95 

02. 
SE contributes to reduce the 
unemployment problem. 

82 

03. 
Social Entrepreneurs views their 
businesses are part of social 
environment. 

96 

04. 
Social Entrepreneurs views that their 
prosperity depends upon social 
development. 

99 

05. 
The philosophy of Social Entrepreneurs 
at corporate level is long run business 
interest. 

97 

06. 
Social Entrepreneurs makes their system 
as continuous operational activity.  

92 

07. 
SE contributes for socio, economic, 
cultural psychological development. 

81 

08. 
There is possibility to get some tax 
benefits from government. 

75 

09. 
Social Entrepreneurs functions as their 
staff at various levels are also part of 
society. 

88 

10. 
The government should encourage the 
new entrepreneurs in various fields.  

100 

11. 
The SE ventures are having strong 
commitment for social development 

91 

12. 
The SE contributes for rural – urban 
balanced development.  

71 

13. 
The SE ventures benefits the entire 
society without any bias. 

82 

14. 
The government should encourage 
Social Entrepreneurs by providing 
resources / facilities. 

98 

15.  
The SE plays very significant role on 
development. 

98 

 
Inference: The Table No. 01 has indicated that the vast 
majority are having positive perception on SE in relation 
to the development. It is observed that in case of big size 
corporate, the top level management philosophy is very 
clear but in case of small entrepreneurs, especially those 
who are engaged in social development activities, the 
situation is not favorable as expected due to lack of 
sufficient financial, marketing and the other resources.  
 

Limitations 
 

1. Due to time constraint, the researcher could not 
undertake extensive journeys for data collection.  

2. The difficulty in identifying the qualified 
entrepreneurs to meet the conditions laid down 
in the objectives led to a sample size of few 
only.  

3. The result drawn out of the study is likely to 
have some error or bias. Nevertheless, the 
research findings are expected to throw light on 
specific factors for success and can act as 
guidelines for the future generation of social 
entrepreneurs. 

Conclusion 
 

The policy makers should encourage the Social 
Entrepreneurs by providing various resources like 
finance, marketing etc. The social entrepreneurs should 
focus on development of rural areas also. The 
government should provide the constructive support for 
genuine social entrepreneurs by providing subsides, 
finance, technical and the other resources for certain 
period. 
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